
 

Your Post-Shoot Visibility Refresh Checklist 
A strategic step-by-step guide to update your brand photos and what to say 
where it matters Print it, check it off, and let your visibility finally match your authority. 

 

Step 1: Gather & Curate Your Images 
☐ Download your final image gallery 

☐ Favorite your strongest hero images 

☐ Identify: • ☐ Primary brand-forward portrait • ☐ Conversational and lifestyle images • 
☐ Behind-the-scenes or personality shots 

☐ Map where each image will be used (website, LinkedIn, Instagram, press) 

 

Step 2: Website Updates (Think Strategic) 
☐ Homepage hero image 

☐ About page portrait + headline inset 

☐ Contact page photo 

☐ Services or Offerings pages 

☐ Blog author boxes 

☐ Speaker / Media / Press pages 

☐ Pop-ups or newsletter forms 

☐ Confirm all images feel cohesive in tone and energy 



✔ What to write: • Your About page header should clarify who you serve + what you 
help them accomplish Example line: “Helping visionary women leaders step into 
visibility and authority through strategic personal branding.” 

 

Step 3: LinkedIn Refresh (With Messaging Prompts) 
☐ Upload new profile photo 

☐ Update banner image — write one clear line about who you serve + what you do 

✔ Prompt: “I help [ideal client] achieve [outcome] with [method].” Example: I help 
women founders step into authority with powerful brand visuals and strategic visibility. 

☐ Refresh your headline to reflect your mission (not just your title) 

☐ Refresh your Featured section with a new headshot + a link to your website or lead 
magnet 

☐ Post a launch update introducing your refreshed visuals and positioning 

 

Step 4: Instagram & Social Strategy 
☐ Update profile photo 

☐ Update bio to reflect your core value 

✔ Bio prompts (pick one): • Brand photographer for visionary women leaders • Helping 
women founders own their story with confidence + visibility • Your brand, elevated 
visually + strategically 

☐ Create launch content: • ☐ Grid post about your new shoot • ☐ Carousel showing 
your brand story • ☐ Reel featuring BTS or favorite frames 

☐ Refresh Story Highlights with new covers 

 

Step 5: Speaker + Public Profile Platforms 
☐ Speaker one-sheet photo 

☐ Conference bio photos 

☐ Event landing pages 

☐ Webinar or workshop pages 



☐ Podcast feature headshots 

✔ Reminder copy idea for bios: • Featured expert in branding, visibility, and leadership 
imagery. • Creator of Trailblazers Project — stories + imagery that shift perception. 

 

Step 6: Email + Client Communications 
☐ Update your email signature photo 

☐ Update newsletter profile or signature photo 

☐ Update CRM profile image (HoneyBook, Dubsado, etc.) 

☐ Refresh your lead magnet imagery 

✔ Suggested signature line to pair with your image: Priyanca Rao | Branding 
photographer for women leaders + visionaries See my latest behind-the-scenes 
story ➤ [link] 

 

Step 7: Press & Public Relations 
☐ Google Business Profile photo 

☐ Online directory listings 

☐ HARO submissions with updated headshots 

☐ Magazine or blog features 

☐ Press releases 

✔ Bio prompts for press kits or features: • Award-winning branding photographer 
helping women step into visibility. • Creator of Trailblazers Project — stories + imagery 
that shift perception. 

 

Step 8: Marketing & Print Materials 
☐ Business cards 

☐ Flyers & printed promo materials 

☐ Postcards or print mailers 

☐ Pitch decks & presentations 

☐ Trade show or event signage 



✔ Business card prompt copy idea: • Front: Your photo + name/title • Back: One line 
about who you serve and the outcome you deliver 

 

Step 9: Digital Tools & Platforms 
☐ Zoom or video conferencing profile photo 

☐ Scheduling tools (Calendly, Acuity) 

☐ Course platforms (Kajabi, Thinkific) 

☐ YouTube thumbnails / channel photo 

☐ TikTok & Pinterest profile photos 

 

Step 10: Brand Alignment Check 
☐ Do your photos visually communicate authority? 

☐ Do they reflect how you want to be perceived now? 

☐ Are your visuals cohesive across platforms? 

☐ Would your ideal client immediately trust you based on what they see + read? 

 

Step 11: Ongoing Visibility 
☐ Replace outdated photos every 6-12 months 

☐ Use new images in presentations, media kits, speaking bios 

☐ Revisit this checklist quarterly 

 

Remember 
Visibility isn’t about ego. It’s about alignment. And when your visuals finally match 
the depth of your work, everything shifts. 

 

YOU GOT THIS! 
 



— Priyanca Rao 

www.priyanca.com : hello@priyanca.com  

http://www.priyanca.com
mailto:hello@priyanca.com
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